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Detail: Pink Proboscis, (2021), Acrylic Nails, foam fiberglass, wire and silicone, 455/8 x 56 x 311/2 in. (116 x 142 x 80 cm.)

Richard Taittinger Gallery is thrilled to announce
TRANSMOGRIFIED, the third New York solo exhibition by
acclaimed South African artist Frances Goodman. We
asked Frances to tell us about her exciting new show
and body of work:
“Transmogrify” means to “transform in a surprising or
magical manner”. That is the process that I wanted to
explore, in both the subject matter of and the way I use
my materials, in my upcoming third solo exhibition at
Richard Taittinger Gallery titled Transmogrified.
The genesis of the new series of sequin paintings for the
exhibition lies in the work I did during the 2020 lockdown.
Unable to work with other people in a live environment, I
turned to the social media platforms available to me.
The extreme makeup/makeover trend – already popular
even before the lockdown – rose to new heights during it
because people were isolated at home with a lot of time
on their hands. What appeared to start as a very niche
and exclusive drag subculture moved into the
mainstream. “Makeup has become a subculture all of its
own. In communities centered around Instagram and
YouTube, young people gather virtually to look for
inspiration, swap product tips, and master tricky
techniques.”

Detail: Queen, (2021), Hand-stitched sequins on canvas,
783/4 x 543/8 x 23/4 in. (200 x 138 x 7 cm.)

What is fascinating about this new subculture is that it is
taking place in isolation; it is a solitary endevour. People
are applying makeup in order to perform within the
confines of their own homes, dressing up, taking a photo
and then just removing it. The very essence of what it
means to perform has changed. Instead of dressing up
and preparing to step out in front of an audience, the
act of dressing up has become the performance. The act
of viewing and gratifying oneself is as important as the
approval of the very removed audience.

1. Sirin Kale, "Extreme makeup: how the girls and boys of Generation Z created a huge new
subculture," The Guardian, August 27, 2019, https://www.theguardian.com/fashion/2019/
aug/27/extreme-makeup-girls-boys-generation-z-new-subculture

People are becoming their own social media
avatars “crossing the boundaries of reality to
create extreme, experimental and obviously
doctored versions of themselves… Suddenly, your
identity is just the beginning of the story: it’s the
catalyst to a whole." The makeup transformations
can be beautiful or terrifying, monsterous or
magical, and often play into old beauty
stereotypes. The goal of the process appears to
be the change itself: the masking, the concealing
of one’s own identity to reveal something other,
something new, something full of untamed
potential, a visual depiction of an idea of oneself.
The actor is also the product. Because sequins
refract, reflect and change colour according to
your viewpoint, I felt that using them to transform
the portraits I had photographed would highlight
this theme of metamorphosis. They add a
magical, ‘unreal’ feel to the characters portrayed.
Show Me Your Teeth, (2021), Chicken wire, batting, fiberglass, acrylic nails,
silicone, 693/8 x 31 1/2 x 141/4 in. (176 x 80 x 36 cm.)

The rise in the makeup/makeover subculture also
ties in with my own long-standing interest in the
beauty industry, and how it uses people’s
insecurites and aspirations to further its own
financial ends. The current trend is premised on
consumerism; it is consumerism as subculture. The
people within this beauty subculture seem to use
the trappings of the consumer industry in order to
transform and empower themselves. But the
beauty industry has in turn realigned itself to use
the vogue to its advantage, by strategically
supplying their products directly to the seemingly
empowered (or perhaps commodotised) to
experiment with on social media, thus cutting out
the need to invest in advertising campaigns. The
users themselves become the ultimate product
placement, proving by example the effectiveness
and desireability of a company’s products. The
two have become intricately interwined and
entangled in one another. They are like some of
the nail sculptures sculptures on the exhibiton:
knotted and entangled in a passionate tryst.
Big Eyes, (2021), Hand-stitched sequins on canvas, 607/8
x 433/4 x 23/4 in. (154.4 x 111 x 7 cm.)

2. Nicola Moulton, "This is how Instagram and Snapchat filters are changing the future of makeup," Vogue, September 27, 2019, https://www.vogue.in/beauty/content/makeuptrends-instagram-snapchat-filters-changing-the-future-of-makeup
3. Nausicaa Renner, "How Social Media Shapes Our Identity," The New Yorker, August 8, 2019, https://www.newyorker.com/books/under-review/how-social-media-shapes-our-identity

Mmmm, (2021), Hand stitched sequins on canvas, foam, board, 247/8 x 35 x 41/8 in. (63 x 89 x 10.5 cm.)

I have been focusing on and refining the nail sculptures for the past few
years, in the belief that a material can never be truly known, there is
always more to learn. The sculptures are consequently in a constant
state of transformation. The once tightly-intertwined forms at times
evolve into probing pernicious protusions. In other instances, they unravel
into ribbons, scrolls or discarded bandages that allude to digital signage
with their flickering, impermanent empty messages on constant repeat.
Sayings like “Show me your teeth” have the throwaway snappiness of
song lyrics, but also act as a rallying call to assert your power.
The sequin lips of the Lip Glitz series appear as inflated beauty specters
on the walls of the gallery, once again mimicking the imagery of
makeup blogs and Instagram feeds. These lips are the signifier of the
desirable body: the unattainable, mirage of perfection that teases and
taunts us. They ripple and shimmer, refusing to hold their form, whilst
remaining disembodied (w)holes: they are both iconic and ironic. Just as
lipstick is applied to be smudged off, the image does not hold.
With its bright pop colours and metallic sheens, the exhibition is intended
to be a celebration of this imaginary realm made manifest through our
phone- and computer- screens from the confines of our locked-down,
subdued 2020/2021 lives.

Detail: The Girl in the Pearl Necklaces, (2021)
Hand-stitched sequins on canvas,
491/4 x 48 x 23/4 in. (125 x 122 x 7 cm.)

Frances Goodman is a multimedia artist born in Johannesburg,
South Africa, who works with objects such as acrylic nails, false
eyelashes, sequins, and jewelry to create sculptural and relief
works.
By employing these materials and efforts, Goodman’s artworks
draw attention to popular culture definitions that narrow the
possibilities of female identity to extremes of consumption,
aspiration, obsession, desire, and anxiety. Though her work
reflects a society in which objects can define and burden
people, it also celebrates the use of these materials as symbols
of empowerment.

“The obsession with
appearance, surface, and
notions of success and beauty
push women to compromising
extremes…”
- Frances Goodman

Her humorously dark sculptures and installations suggest how
both real and perceived self- conscious anxieties play a
disproportionate role in governing women’s lives. In her
examination of beauty conventions and common material
possessions, Goodman reveals both the self-imposed and
external pressures to conform to societal expectation.
Meanwhile, the glossy and sensual surfaces of her sculptures
capture the underlying libidinal energy that motivates
consumption with the gleaming, metallic glint of nail polish.
She obtained a Master's Degree in Fine Arts from Goldsmiths
College at the University of London in 2000. Goodman holds a
Laureateship from the Hoger Instituut voor Schone Kunsten
(HISK) in Antwerp, Belgium. She was a recipient of the Cecily
Brown Fellowship for Outstanding Woman Artists in 2014 and
took part in The Fountainhead Residency Programme in Miami,
USA, in 2015. Frances Goodman cemented her practice with the
presentation of her debut solo exhibition, Intimate/ Inanimate
Moments in 2003 at The Process Room, Irish Museum of
Modern Art in Dublin. She has since exhibited extensively in
South Africa and internationally. Recent solo exhibitions include;
Uneventful Days at SMAC Gallery in Cape Town in 2020, South
Africa; Spit/Swallow, at Galleri SPECTA, in Copenhagen,
Denmark, in 2018; Beneath Her at Richard Taittinger in New
York City, USA in 2017 and Rapaciously Yours, Richard
Taittinger Gallery in New York, USA, 2016; Let Down Your Hair,
curated by Jennie Lamensdorf as part of the (TEI) Art-inBuildings Programme in New York, USA; Lick It, Walgreens Art
Windows, Art Center South Florida, in Miami, USA, all in 2015;
and The Sweetest Ride at TM Projects, in Geneva, Switzerland in
2014.

Incarnadine Brilliance, (2020), Acrylic nails, foam fiberglass and silicone,
783/4 x 543/8 x 23/4 in. (134 x 72 x 48 cm.)
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